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SEO and Social Media
Turning your website into a lead generation engine 

using Search and Social Media
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What is ODM?

• Internet Marketing training and coaching 
company

• Help businesses take their use of web and 
on-line marketing to the next level
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Simon Wallace-Jones
• Marketing and database marketing work 

during the 80’s culminated by implementing 
the first networked marketing system for 
DEC.

• 1996 prototyped a completely web-based 
marketing system which became RelayWare.

• Co-founded FNL in 1997 and pioneered and 
innovated the use of B2B email and web-
marketing with customers including 3Com, 
Sony, Lexmark and others worldwide.

• 2008 co-founded ODM 
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Tonight’s Agenda

• Where do web site visitors come from?

• Search

• Conversion

• Social Media
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Where do web site 
visitors come from?
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50-70%
of traffic 

from 
Searches

7-20%
of traffic 

from Social 
Media

http://oxforddigitalmarketing.co.uk
http://oxforddigitalmarketing.co.uk


http://oxforddigitalmarketing.co.uk

! "#$%&'()$'(*$+&,-(.$
*/(,$%0)/$*+&12$

! "#$%&'()$'(*$/0'($
+&,-3,')$

! 4+35($3,.3+(2*$2632-)$
*7$870+$)3*($

! 9(7%6($*&6-3,'$&:70*$
870$3,$"723&6$#(.3&$

! 9(7%6($*(663,'$*/(3+$
;+3(,.)$

! <&,)$'(*$=7+($;&,)$

!  >=%+75(.$"?@$
+&,-3,')$;+7=$"#$

! A/70)&,.)$7;$/3'/$
B0&63*8$3,27=3,'$
63,-)$

! <&)*$63)C,')$

! A+&12$.3+(2*68$;+7=$
870+$"#$D7+-$

! E(*)$3,*(+()*(.$3,$
870+$=())&'($&,.$
53)3*)$

! F3'/68$=7C5&*(.$
*+&12$ G70+$"723&6$

#(.3&$
H7,*(,*$

43+(2*$*7$
G70+$"3*($

A7$"723&6$
#(.3&$
9&'($

"723&6$
#(.3&$

I:70*$G70$

"723&6$#(.3&$ "(&+2/$?,'3,()$

A+&12$"70+2($

http://oxforddigitalmarketing.co.uk
http://oxforddigitalmarketing.co.uk


http://oxforddigitalmarketing.co.uk

SEO
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Organic Search Results

7 x more people click here

Paid Search Results Paid 
Search 
Results
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Why target page 1?

Clicks on Page 1

Page 2 +

Page 1 gets approx 88% of clicks    

1st position

2nd pos’n

3rd pos’n

4th

5th
6th

7th8th9th10th

Top 3 links get approx 70% of clicks 
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Competition, Traffic, 
Relevance and 

Commercial Intent
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• Competing references in Google’s index

➡ Low:  less than 30k low

➡ Medium: 30k-100k 

➡ High:  more than100k 

How to measure 
competition
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Keyword
Traffic 

Estimate
Competing 

Pages
Competition

accounting 
software

16,846 5,160,000 Very High

accounting 
software review

91 36,500 Medium

best accounting 
software

249 27,000 Low

accounting 
software reviews

91 24,400 Low

* Competition: less than 30k low, 30k-100k medium, 100k+ high
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Search Engine 
Optimisation (SEO)

Getting your page to rank well in Google’s Search 
Results (in 2 easy steps)

http://oxforddigitalmarketing.co.uk
http://oxforddigitalmarketing.co.uk


http://oxforddigitalmarketing.co.uk

Step1: Tell Google what 
each page is about

Focus on pages (Google does not rank web sites)

Choose 1 Keyword per page and put it in the:

1. URL (http://yourdomain.com/keyword)

2. Body Text (2 - 3 times)

3. Title tag

4. Meta Description
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Step2: Build Links to a Page 
to Help it Rank Better

Pagerank 3

Accounting 
Software Reviews

Pagerank 6
Pagerank 1

Pagerank 2

Accounting 
Software 
Reviews
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Places to build links from

• Articles (top ranking examples include 
eZineArticles, articledashboard, buzzle, 
articlesbase)

• Forum posts

• Press Releases

• Blogs
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Conversion
Moving visitors through to customers
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• On average it takes 6-9 interactions for 
someone to buy from you online

• On average a person visits your site once

• How can you keep them coming back?

• Build a list:)
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Ladder of loyalty

Advocate / referrer /reference

Repeat customer

Customer

Prospect

Lead
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Conversion Pages

Home 
page

Services

Service A Service B Service C

News & 
Events About Us Contact Us
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Conversion 
Page

Traffic 
Source

Other
Outcome

77%

23%

e.g. Ad, Email,
Social Media

Desired
Outcome

e.g. Sign-up,
download

http://oxforddigitalmarketing.co.uk
http://oxforddigitalmarketing.co.uk


http://oxforddigitalmarketing.co.uk

Key features of a 
landing page

• Above the fold

• Attention 
grabbing headline

• Ultra specific 
benefit bullets

• Definite, clear 
Call to Action

• One singular 
purpose
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Social Media
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Choose the Right Social 
Media Sites & Tools

Primary

• Facebook

• LinkedIn

• Twitter

• Forums

• Blogs

• Video

Rate & Tag

• Delicious 

• Digg

• StumbleUpon 

Connectors

• Ping.fm

• Posterous 

• FriendFeed
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Key Mindsets 

No Pitching Participate

Add Value Be 
Transparent
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Blogs

• Rich source of content

• Opportunity for interaction with prospects

• Great for indexing

• On-site vs. off-site
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Forums
• Find the most active forums where your customers 

congregate (Alexa, Compete.com)

• Use your profile to it’s full effect

• Post regularly

• Build a reputation as a contributor before selling

• 60% social gives you permission to promote

• Refer them to an article you wrote / blog post that will do 
the real promoting

• Use it to get people into your funnel (Twitter, list, friend)
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Video
• Shy? Create slides with voice overs (post slides also 

to Scribd & Slideshare)

• Flip camera or Kodak Zi8

• Host important videos with good bandwidth 
(Amazon S3)

• Manually post to YouTube and keyword theme your 
post

• Auto-Distribute to multiple locations (use Traffic 
Geyser,  Tube Mogul, Heyspread etc.)
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✓ Make sure your profile is up to date

✓ Build connections

✓ Use Status updates

✓ Republish blog posts via RSS feed

✓ Join groups and engage

✓ Promote events
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✓ Build relevant following

✓ Re-tweet

✓ Point out useful information

✓ Promote others

✓ Follow people you find interesting and 
well-connected

✓ 20-40% self promotion
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- Facebook personal for business

✓Build Facebook Pages (for business)

✓Encourage people to like your company page

✓Add Facebook Social Plugin tools to your Web site 

✓Send announcements out to your Facebook  contacts
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Example Traffic Strategy
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Want more FREE stuff

• Give me your 
card/email

• Opt-In
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